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FLATE’s First White Paper Shows Tremendous Impact &
Scope of Made in Florida Industry Tours for MFG Day

L

ast year, FLATE worked with regional manufacturers associa ons,
colleges, school districts, workforce organiza ons and the Florida TRADE

consor um to launch and implement a statewide strategy for Manufacturing
Day. The event was deemed highly successful and did much to place Florida
firmly on the na onal manufacturing map. As a result of the cohesive
partnerships, more than 3,000 students from 39 coun es toured 88 facili es
across Florida for 2014 Manufacturing Day.
Following the tours, surveys were completed by almost 1,500 students.
Data collected included
anecdotal evidence
based on feedback
from students, industry
hosts, staﬀ, and
teachers. Survey data
including emerging
themes were compiled and analyzed, and were published in the April 2015
edi on of the FLATE Focus. In addi on to what was reported in April, FLATE
conducted further survey comment analysis and has published FLATE’s first
white paper suppor ng the scope and impact of Made in Florida Industry tours
for Manufacturing Day.
Outlined here are some highlights. As per the post event survey, one of
the primary impacts from the tours was a H
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following the tours. Students were

exposed to a range of careers that included engineers and scien sts requiring a
four‐year degree, to CNC technicians and helpers who could enter the

four‐year degree, to CNC technicians and helpers who could enter the
workforce straight from high school. Findings overwhelmingly supported the
importance of showcasing real‐world, work environments with real people
doing real jobs. In that the Made In Florida industry tours served as an eﬀec ve
vehicle to increase par cipants’ familiarity to industrial se ngs, and
contributed to raising the number of parents and educators encouraging their
children and students to explore the world of modern manufacturing and
related careers.
The surveys also pointed to the importance of

‐

, and the crucial need for educators to
e what students are
being taught in the
classroom with the real
world. Industry tours
were iden fied as a
highly eﬀec ve tool to
achieve this goal. Survey data also showed significant

.

Educators ar culated that the tours gave them a deeper insight about the
manufacturing industry and related careers, and helped integrate STEM
concepts in their curriculum materials. Educators also stated industry tours
aided them in developing a more authen c, applica on‐based curriculum. They
recommended a two‐pronged outreach strategy that is: 1.Geared to oﬀset
nega ve images of manufacturing; and 2. highlight use of fun, high‐tech,
computer skills that oﬀer well‐paying jobs and opportuni es for
advancement.
The
experiences for students to discover
the relevance of STEM and its
applica ons in the real world.
Students were able to connect with
incumbent employees engaged in
manufacturing which gave them an
accurate picture of what a future job
in the industry looks like, and
poten ally helped them make
informed decisions. To extend the

in facilita ng first‐hand

informed decisions. To extend the
scope and deepen the impact of the
tour experience, FLATE once again
encourages teachers to have a post‐tour, debriefing discussion with their
students, and u lize follow‐up lesson plans and ac vi es. Addi onal eﬀorts will
focus on adding new tour loca ons and increasing student par cipa on
through regional organiza onal partnerships.
Planning for Manufacturing Day 2015 is already underway. FLATE
together with partners across the state are working hard to grow par cipa on
as well as increase the impact of tour experiences. “FLATE staﬀ will also be
working closely with teachers before the tours to make sure they are
comfortable using the pre‐tour lesson plans and associated ac vi es provided
to them. If parents and teachers don’t have personal experience in today’s
manufacturing, they can’t guide their children with accurate opinions and
informa on about manufacturing careers,” said Pat Lee, FMA Public Rela ons
Director and a member of the Rockford, Ill., Chamber of Commerce
Manufacturers Council.
For in‐depth informa on on the Whitepaper that was wri en by Nina
Stokes, FLATE project manager (stokes@fl‐ate.org) check out the “What’s New
Sec on” on www.fl‐ate.org, or read the news story in the August edi on of the
FLATE Focus. For informa on on the Made in Florida industry tours for 2015
Manufacturing Day, contact Dr. Marilyn Barger, execu ve director of FLATE at
barger@fl‐ate.org, and visit h p://madeinflorida.org/manufacturing‐day.
For in‐depth informa on on the Whitepaper that was wri en by Nina Stokes,
FLATE project manager (stokes@fl‐ate.org) check out the “What’s New Sec on”
on www.fl‐ate.org. For informa on on Made in Florida Industry tours for 2015
Manufacturing Day contact Dr. Marilyn Barger, execu ve director of FLATE at
barger@fl‐ate.org, and visit h p://madeinflorida.org/manufacturing‐day.
FLATE is a Na onal Science Founda on Regional Center of Excellence,
commi ed to ensuring Florida has a well prepared workforce for advanced and
emerging technologies. Created in 2004, FLATE is one of 42 Advanced
Technological Educa on Centers in the United States funded by the Na onal
Science Founda on focused on improving science, technology, engineering, and
mathema cs educa on and training to meet the needs of American advanced
technology industries. For more informa on visit www.fl‐ate.org.
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